
Fact Sheet: China Wine Industry Market Development Initiative
China is one of New Zealand’s most important and fastest growing trading partners, particularly since the Free Trade Agreement came into force in October 2008.

Annual trade in goods between China and New Zealand now exceeds NZ$10 billion, and China is New Zealand’s second largest bilateral trading partner. 

China is an emerging market for New Zealand wine which offers considerable opportunities for growth.  In 2011, New Zealand wine exports to China were worth $11 million, or 1 per cent of all wine exports.
China is seen as a challenging market for the wine industry, with distribution infrastructure not well established and inconsistently applied regulatory and labelling requirements.  A number of New Zealand companies have made efforts to establish wine business in China with mixed outcomes.  Some have withdrawn, while others with well established distribution partnerships and a willingness to service the market intensively are showing greater success. There is increasing interest from Chinese investors, and in particular from large Chinese wine producers looking to complement their local production with NZ wines. 

While consumer awareness in China of New Zealand wine (and in fact wine in general) is low, the rising consumption of white wine in China, particularly amongst younger consumers in urban centres offers a significant opportunity for New Zealand white wine – in particular Sauvignon Blanc.

The Government’s strategy will provide coordinated activity across agencies to leverage New Zealand’s Free Trade Agreement with China, as well as supporting companies already in the market.  The strategy will support NZ Winegrowers and wine companies to build a strong platform for sustained future growth of the NZ wine category.
To deliver on this strategy, NZTE will focus on four key project areas:


· Education programmes for wine trade players – buyers, distributors, retail staff, sommeliers, food and beverage directors, media;

· Building a strong in-market presence – supporting companies to build collaborative business models and shared investment in the market (shared resources, joint venture investments, cross-promotional activities).  Where appropriate, this may involve facilitating joint ventures with Chinese business partners;

· Creating NZ brand awareness – providing support and resources for NZ Winegrowers to deliver a comprehensive programme of PR, media, communications, events and visits.

· Developing the capability of NZ companies – training, mentoring and advice to ensure companies are knowledgeable, confident and capable in their approach to China.

The project will be implemented by New Zealand Trade and Enterprise, the Ministry of Economic Development and the Ministry of Foreign Affairs and Trade, in partnership with New Zealand Winegrowers and individual companies.  The project will also link with activities led by Tourism NZ and other NZ industry groups (eg Beef & Lamb, Aquaculture NZ, Deer Industry NZ) where appropriate.
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